Seminar on Marketing Models 11

WG5S 02814950 BN R4
KA. Fhbs FHRZEA: 2014 &

FBRE: BERE . fvE. HBETFE. MRLIr A REMRE

FERBITBR R T K :
PEVEWE, Tel:  6275-6279; Email: hqy@gms.pku.edu.cn; Office: Ye/Hi#k 337 &

WS, ZEERIE]: To be determined

— TUHEFR H bR

A HBR 1 ARG EYR WA AR 7 2 Ll Fnil A i
HARHAR 1. RGERAERPLAAN N LA S
HAREFR 20 FARACERIFVREIRNENG . BAT 08 KA O U K 1R
FLRHAR 3. BAGREARA A BHNBT US4

F b 2 BATMNFRIHEDINIAE S RENS S JF AR i R A Sl A8 SCRN 22 AR S
HARHAR 1. BE5 v T (0 Sk 18 SO 22 R 3C
HARHFr 2. BARACEFRI TR DAL AERE V), Bef QI Mg vk )

2 A bs 3 BATE R PO, fEN 5 B Prr B AT AT . SRIRE
HARHSR 1o BRAIF7 I KA AN S 7 ATt AE
HAAHFR 2. R #AZRMuz 20— [ TAMEREAT A ARAZ i

FAHBR 4 TR, BAmANA SRR, R AR
HARHFS 1. T oefR i s
HAAEFR 20 TRA AR P I 22 ARTE A8 ) 7
HAAEFR 3¢ RIEBLSEAR 2 )

. URRENEIA

The first half of the course is to introduce Bayesian methods. We discuss various
models of interest in marketing and illustrate how Bayesian can be applied to these
marketing models. We will also discuss the interface between empirical marketing
and channel management, the empirical consumer behavior model, and social
influence/word of mouth.

The second half of the course focuses on the special topics, especially the latest
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interests of the modern marketing models. The topics include search engine marketing,
coupon targetability, online promotions, and computational advertising.
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The main goal of the course is to provide students with the necessary quantitative
skills to (a) read and criticize research papers (b) conduct independent quantitative
research for dissertations
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Tentative Class Schedule:

Week 1-5:

Bayesian estimation for marketing models, including:
- Bayesian Essentials and regression, Introduction to MCMC, Logit and Probit
example, Hierarchical linear model

Week 6 -9:

Topics: Interface between empirical marketing and consumer behavior, Social
influence/Word of mouth; Promotion targetability/price discrimination; Computational
advertising.

Week 10:
Review/Final Paper Presentation
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In each session, the classes consist of instructor’s lectures and student-led
presentations and discussions. The discussion of each topic will be based on a few
readings identified for the topic. In addition to covering an overview of a topic,
productive directions of future research on the topic and some ways of conducting
such future research will be indicated.
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Students are required to use the software package R.
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Related research papers will be provided as reading assignment.
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Participation in class discussion is important and each student is expected to
contribute. Please feel free to ask questions and to voice your ideas and opinions
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» Attendance and Participation (25%)
»  Presentations (25%)
»  Final Paper (50%)



